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CUSTOMER KING
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Richard Quest The parent company of Burger King says its
same-store sales rose more than 3 percent in the Q1. Shares of
Restaurant Brands Internationalstill were down. Some of that
had to do with muted growth at one of the subsidiaries’, Tim
Hortons’," stores. The company also warned that the rising cost
of bee[f] [is] eating into margins. Burger King was the compa-
ny’s bright spot, with strong growth both inside and outside the
US.

Now, that’s no accident. Look at this. It’s the famous Whop-
per. It’s got a different bun. It’s got lots more ingredients. Burger
King also announced that their mascot, which some found a little
creepy, is no more; the restaurant now says the customer is king.

And it seized upon the missteps of its competition. Remember
McDonald’s> CEO when his video went viral for a rather tepid
bite out of a burger? Well, the head of Burger King’s US and
Canadian locations showed him how it was done and went full
throttle by digging in with gusto.” Tom’s with me—Tom Curtis,
president of Burger King in the US and Canada.

The way in which you have refreshed the menu is now start-

ing to show results, isn’t it?

Tom Curtis Yes, it is. But Whopper elevation was really just
the first step, and it showed in our results this quarter. There’s
going to be many more steps to come and more menu elevation
and elevation of the brand. We’ve been working at it for four

years, investing hundreds of millions of dollars back into the US
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B Remember...with gusto
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